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How the heck do we…. 
 
 
 
 
 
 

Get a BIG website  onto a SMALL screen device? 



Better question was to ask WHY was it so BIG? 
 

 
 

 
• Content 
• Content 
• Content 
• 326 pages of course content alone 

 
 
 

Go Mobile: Postgraduate 



Go Mobile: Postgraduate 

Can lots of content be a bad thing? 

• Yes if it isn’t useful information 
• Mobile screens are smaller, so unnecessary 

web pages really harm usability 
• More subpages to navigate 
• Information can be ‘buried’ 
• Time is sometimes limited for mobile users 
• …..too many words to read! 
 
 
 



“Mobile gives us an 
opportunity to review our 
content within some tight 
constraints…it helps us to 
prioritize” 
 
 

Karen McGrane  
Content Strategy for mobile 
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Every page underwent the R.I.D. Process 
• Retain  
• Improve – rewrite for web/mobile 
• Delete – not needed/link elsewhere 
• ..Merge – could be used elsewhere 

 
 

• Audit of PG web pages 
• Google Analytics 
• User testing 
• Market research 

 
 

We started to review and prioritize PG content 

Every single page in PG was improved 
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“Use going mobile as a lens 
to make all our content 
better regardless of 
platform” 
 
 

Karen McGrane  
Content Strategy for mobile 
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• New responsive website  
• New design and page layouts 
• New information architecture 
• New PG tone of voice 
• Prioritized messaging 
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So, how did we actually do it? 
 
 
 
 



Messaging 
• People tend to scan text 
• So focus on your message 
• Prioritize 
 
Use mobile constraints to hone your message 
and make sure it’s communicated 
 
 

...The thirds rule 
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Primary message is understood at a glance 
• Main idea/point of the page 
 
Secondary message needs more focus 
• What do you want them to know 
 
Supporting messages - what else is there to do 
• Qualifiers 
• Related information/ Video 
• Calls to action 
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Primary message 
• Main idea/point of the page 

Secondary message 
• What do you want them to 

know 

Supporting messages 
• Qualifiers 
• Related information/ Video 
• Calls to action 
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Expandable text 

• The website detects what device you are 
using 

• Gives you the content in the best way for 
your device 

• For mobile users, they can select the text 
they want to read 
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Desktop page Mobile page 

….it’s the SAME content 
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• Not as many subpages are needed 
• Easier to navigate on mobile 
• Pages are more visible for users 
• Text used on a tab must be intuitive 
 
 
 

Tabs 
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So, a whistle stop tour of how to ... 
 
 
 
 
 
 

Get a BIG website  onto a SMALL screen device 
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